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4 CATEGORIES
3 SAMPLES PER CATEGORY
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REACH THAT GROWS WITH US 3 57
Second Edition  Stuttgart - 28-29 Nov 2026. 4 866 2' 9
What our audience looked like across the
First-Edition campaign - the numbers a partner
needs before saying yes.x

@ views per post Likes
across 41posts +274 comments

(78000 VIEWS 149 . 19203

post views = 41 Posts = Jun 2025 - August 2025 120 link taps 90% Non-Followers
WHO YOU REACH GROWTH AHEAD, PROJECTED.
AGE - CORE 25-44 = 79% Based on First-Edition performance and the
35-44 > 413%| 25-34 > 38%| 45-54 > 12.3% Second-Edition rollout in Stuttgart.
1824 > 47[)/0 i Conservative planning figures - not
: guarantees.
TOP COUNTRIES e —

Germany 57.8% | Spain 12.6% | France 4.9%
USA 4.7% | United Kingdom 4% | Switzerland 2025 Actual 2026 Projected

2.4% | Italy .8% | Luxemburg 1.5%
° : : 158K [[:1:] ¢

Baseline +25%
LU GITYS 41Posts * 1176 41Posts * 1176
Berlin—13,7 % | Stuttgart — 11,4 % | Barcelona — followers followers

6,8 % |Hamburg —5,9 % | Leipzig— 3,3 % 1st Edition 1stEdition
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Visitors Registrations Samples Partner & Sponsors
50+ 130+ 26 24
Competitors, User registrations on Over 50+ Sample Amazing for the first
Judges & Guests the website registrations edition

SE————— 4 —— N —— G ———









HOMEBOXCUP

SPONSOR 26
"iad
&




